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Y How a Simple Errand Is Engmeered
L, Shop on Purpose Guide
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Good 2 : : < leave with what you actually came for.
OH

Mowr
Understand decision fatigue and hunger.
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and control back to yourself.

HOW THE STORE IS BUILT

Notice the layout working on you.

THE SENSES ARE IN ON lT WHY WILLPOWER FADES

Feel what the environment is doing.
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outsmart the store.
You just need a little
awareness and a
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couple of habits,
so you leave with
what you actually
came for, plus
: - ; B ' | - whatever you
\:]1 @ Staples like milk and bread sit at the {| @ Bakery smells signal home and J @ Endless choices tire your mind, { @ Bring a list and eat something { genuinely chose.
| very back, so you walk past everything | comfort and loosen the wallet. t so late in the trip you grab without | before you go. ‘{ 3
| tojpeach fhem || @ Slowmusic slows your pace, | thinking. " @ Shop the perimeter first, then ;l v t
§ 0 Produce and flowers greet you up front | and a slower pace means more | @ Candy and magazines wait at the i narrate the design out lotdin 3 : g
5 to lift your mood and start the trip £ time in the cart. 4 checkout, when your willpower ! your head. E,,, Everyday choices g
¢ feeling good. { @ Free samples work through 8 is lowest. g A _ “,% can lead to a brighter, ﬁ
@ Winding paths and endcap displays | reciprocity. 1 @ Ahungry body finds everything d o gg;;\fg:;mwzg:en;;’etgngifsk:g dor E;I_; healthier you. "
Fﬁsl‘:’tﬁg moving through more of {r @ Bright light makes everything ) more appealing and urgent, so ! endcaps canriot reachiyou. i

look fresh and inviting. @ hungry shoppers buy more. | : : o

DR. MICHAEL ZAKALIK, PSY.D. Psychologist for Parenting | Z Psychology Connection heals. Conversations help.




